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Overview:  

  

Study of Innovation Concepts and Innovation as an element of the Management Process in 
Organizations. 
 

Conceptual Objectives 
 

Procedural Objectives and 
Skills 

 

Attitude Objectives and Values 
 

•Know the concepts and 
analyze the instruments of 
innovation management, 
including its processes, 
applicable in different 
sectors and types of 
organization, in addition to 
the interaction between the 
different actors of the 
National Innovation System. 
 

•Create and develop 
integrated innovation 
management projects, 
adjusted according to the 
market dynamics, considering 
the needs of organizations 
and the society. 
 

•Debate the importance of innovation as 
a market element, to provoke 
reflections on its importance and its 
impacts on people's lives; from a social, 
professional and business point of view, 
also considering aspects related to 
sustainability. Internalize awareness of 
the strategic importance of innovation 
processes for contemporary 
organizations, enabling undergraduates 
to be transforming agents of such 
changes, in the face of new values and 
attitudes. 
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Methodology 
  
Use of expository methods, case studies, group activities carried out in the classroom and externally, 
tests and individual exercises. The professor acts as an advisor who establishes links between the 
various areas of knowledge based on the real context of companies, consolidating the theory from 
stimulating the student’s development of critical and investigative views and approaches.  
 

Grading criteria 
  
1. Verification of school performance includes: minimum attendance of 75%. 
2. The assessment is divided into two parts: 1) Intermediate Assessments (IA) and Final Assessment 
(FA).  
3. Intermediate assessments (IA) include three stages: 1) a test (50%); 2) a research paper to be 
prepared and presented in groups of 4 students, as a seminar that will deal with Innovation 
Management in a sector of the economy, to be chosen by the groups in the second or third class 
(30%) ; 3) exercises/activities carried out in the classroom, in groups of up to 4 people, and must be 
handed in at the end of the class (20%). There will be no replacement of classroom activities and 
they will be considered as N-1 for the composition of the grade. In most cases, the exercises will be 
about previously released texts/articles, recreational activities, comments on films, or summaries of 
discussions held in class. 
4. Final Assessment (FA), comprises the entire subject content (50%). 
5. One, and only one, of the intermediate assessments may be substituted (SUB). The SUB is in 
test format and comprises all the content taught in the semester. 
6. In case the student obtains a score equal to or greater than 7.5 in the intermediate assessments, 
he will be approved without the need to take the final assessment (FA). Otherwise, the score made 
up by the intermediate assessments (IA) + Final Assessment (FA) must be equal to or greater than 
6.0. 
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